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Creative Brief



What are we trying to do? 

4

Decouple ComSol from 
Stericycle and develop an 
entirely new brand identity

Reinvent NewCo as a bundled 
one-to-one communication 

service provider that caters to 
small, mid, and large 

healthcare and commercial 
clients (sunset all individual 

product brands)

Compellingly differentiate 
from competitors with a strong, 

compelling name 
and creative expression



Not Just a Rebrand. We’re Reinventing Who We Are

NewCo

PatientPrompt

Stericycle 
Communications 

Solutions

Directors Choice

1800 WeAnswerLive Answer

One New Brand
One New Company

One Brand Story
One Value Proposition

One Vision
One Suite of Products

Beryl Health

Spectrum 
Communications

Tigertel

AllVoice AppleTree

Prompt Alert

InQuicker

Tigertel

26 Acquisitions since 2010



Our brand promise is to be 
a committed partner and act as 
a seamless extension of our client’s brand, 
giving them the confidence and peace of mind 
to focus on running their business.

Our Brand Promise





Visual Concepts Explained

Name
Reflects brand 

promise of committed 
partner; palindrome

Logomark
Showcases the 

concept of reflection 
in the dots of the i

Visual concept 
Light, and reflection 

not just the use 
of gradients

Depth
Mirror is a pane in 

which you see depth 
reflected











Thoughts?
Should we update this text 
to match homepage 
headline

Reliable Service.
Personal Touch.

Should this gradient be 
updated to match 
amorphous library?
On other slides 
immediately preceeding 
this one too?









Our New Brand



Primary mark Special use only



General statements on content and style of writing

New homepage headline

Reliable Service.
Personal Touch.
Mirrim is your trusted partner in delivering 
exceptional experiences through flexible, 
responsive communications and 
industry-leading technologies.

Old homepage headline

Innovative Products
Meaningful Experiences
Provide communication tools, technologies, 
and services your customers expect.



● Convey dimensions of brand 
DNA (friendly, trustworthy, etc.)

● Portraits that evoke emotional 
connection; eyes forward for 
intimacy, trust, confidence

● Modern aspiration of work; not 
literal scenes of work

● Unified by quality of light, color, 
‘texture’

● Imperative to capture real 
intimacy between subject 
and viewer 

Need eyes at camera











● Extend the visual language 
and allow for additional 
creative beyond photography

● Illustrations should be light and 
airy, not heavy or bulky

● Background opacity should be 
toned down to create a softer 
appearance; letting the 
illustration shine

● Single icons in a circle can be 
used for more tactical updates 
(news releases, etc.)

Strategic, narrative driven Functional, tactical



Line icons (Industries) Filled icons (Services, About, etc.)





Appendix: Brand Applications

*still in design



Website

How are we 
responding to 
Jenny’s note?
Was she referring to 
something we already 
removed?



Whitepaper/Multi-page template



Whitepaper/Multi-page template



Sales slick



Business cards



Stationery (first and second page letterhead)



Social media













PPT (external)





PPT (external) PPT (internal)



Email signature



Email marketing



Promotional items: T Shirt



Promotional items: water bottles



Promotional items: water bottles



Promotional items: tote bag



Promotional items: Pop up banner




